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WHITWORTH UNIVERSITY

The Whitworth University logo is a symbol of who we are and what we do. If used
properly, it can powerfully communicate our message, reinforce our position in the
marketplace and distinguish us from the competition. Improper use can diminish its
value and dilute our brand.

Like any organization asset, our logo needs to be protected. You can help by adhering
to these guidelines to ensure its consistent representation.

Adaptable to internal and external communication materials, the logo provides a visual
foundation for all Whitworth communications. It projects strongly in both large and small
sizes, in color, and in black and white.

The following brand specifications are designed to ensure consistent representation
of Whitworth. Strict adherence is required. There may be exceptions that justify
slight departures from these guidelines. For these and other questions regarding the
guidelines, please contact Cameron Todd in the marketing & communications office at
ctodd@whitworth.edu or 509.777.4626.

Please familiarize yourself with these standards and faithfully apply them. Your
cooperation will ensure that Whitworth maintains consistency and integrity in
all communications.
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Manifesto

WHITWORTH UNIVERSITY

We’re not your typical Christian university.

We don’t require chapel —but it’s often standing
room only. We don’t tell you what to believe — yet
you’ll probably leave with more conviction than
when you started. We don’t even have a lot of
rules. What we do have is a reputation for academic
curiosity, highly engaged faculty and Fulbright
Scholars. Whitworth is a place where you’ll find
open discussion about questions of faith and God.
An intentionally diverse community. A strong
placement record with top-tier graduate and
medical schools. A robust study-abroad program
and the best NCAA-D3 sports program in the
Northwest Conference. Not to mention world-class
pine cones and a wily squirrel population. Not what
you pictured for a private Christian university?
Welcome to Whitworth. Unexpected.

OUR MISSION POSITIONING STATEMENT
Whitworth University is a private, Whitworth is a Christian liberal arts
residential, liberal arts institution university that offers an unexpected
affiliated with the Presbyterian church. educational experience that equips
Whitworth’s mission is to provide its students for success in the world.

diverse student body an education of
mind and heart, equipping its graduates
to honor God, follow Christ, and serve
humanity. This mission is carried out

by a community of Christian scholars
committed to excellent teaching and to
the integration of faith and learning.
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Who We Are

OUR ATTRIBUTES

Committed Christian faculty and staff
bringing diverse theological points
of view.

A practice of fearless and unconstrained
intellectual inquiry.

A student-centered environment that
fosters academic growth and leadership
development.

A community that invites all students to
discover and deepen a meaningful faith.

An education that equips graduates
to flourish and serve in a diverse and
evolving world.

A beautiful campus located just minutes
from a wide range of urban and
outdoor activities.

OUR PERSONALITY
Faithful

Inclusive

Fierce

Fun

Curious

Unpretentious

WHITWORTH UNIVERSITY
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Logo

WHITWORTH UNIVERSITY

Our mark reflects the sense of discovery
one encounters at Whitworth. The third
vertical element creates a “U” within

the “W” through its unexpected shift

in direction. Bold in its simplicity and
confident in its stature, the logo also
represents the Trinity and the towering
pines of our campus. It even provides a
modern nod to the torch that symbolizes
Whitworth’s unwavering spirit.

The logo should not be altered in any way
and should always be reproduced from
an approved electronic file (see page

10). These files are available through our
university communications office.

Structure and Clearspace

X X
WHITWORTH
 UNIVERSITY
X | X | tomonoce
X
x|
WHITWORTH
UNIVERSITY
X X |

Minimum Size

WHITWORTH

UNIVERSITY

There may be special circumstances
where the logo must be reproduced
at smaller than 1" width. In general,
however, one shouldn’t go smaller
than this.

UNIVERSITY

. . WHITWORTH

There may be special circumstances
where the logo must be reproduced
at smaller than 1.25" width. In
general, however, one shouldn’t go
smaller than this.
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LLogo Versions

WHITWORTH UNIVERSITY
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Vertical Logo Horizontal Logo

. . ‘ . . WHITWORTH

HITWORTH UNIVERSITY
UNIVERSITY
This is our primary logo. Use this version when
Use whenever possible. space dictates a

horizontal treatment.

Vertical Black Logo

WHITWORTH

UNIVERSITY

Horizontal Black Logo

WHITWORTH

UNIVERSITY
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Color Backgrounds

Assess the gray value of the background Logo Color
(approximately how dark it is in terms
of shades of gray) upon which the logo The logo will undoubtedly
need to appear on a variety of

needs to appear, and choose the color backgrounds — on products,
that best solves the problem. If the gray in environments, and against

- . materials. Choose the color that
value of the background is light (white best solves the problem.
to 30% gray), use a full-color logo or
black logo. For backgrounds that are WI-LIJLTV\QggrBTH WI-LIJLTV\EAIZSI'BTH
darker than 30% gray, use the reversed-
out logo. Whenever possible, and when
the red is clearly visible, use the full < >
color logo with the reversed-out White 30%

logo type.

In special circumstances, it’s
possible to use the full-color

logo on a dark background.
In this case, the logo type
would be white.

WHITWORTH WHITWORTH

UNIVERSITY UNIVERSITY

oA
\

WHITWORTH

UNIVERSITY
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Inappropriate Usage

In order to maintain strong recognition, Don’t Pick New Colors or Reverse the Colors Don’t Make New Lock-ups or Change the Type Don’t Rotate, Distort, or Add Drop Shadows
some specific uses of the logo are not
permitted. To the right are examples of
inappropriate logo treatments.

Always use final logo files to ensure
consistency across all media.

NIVERSITY

NIVERSITY
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Brand Architecture

WHITWORTH UNIVERSITY 9

School and college names are typeset Structure and Clearspace
below the logo in Gotham Narrow
Medium and are the same cap height

as UNIVERSITY.

WHITWORTH

UNIVERSITY

College of Arts & Sciences

. . WHITWORTH

UNIVERSITY

College of Arts & Sciences

WHITWORTH

UNIVERSITY

College of Arts & Sciences

WHITWORTH WHITWORTH WHITWORTH
UNIVERSITY UNIVERSITY UNIVERSITY
School of Business School of Education School of Continuing Studies
WHITWORTH WHITWORTH WHITWORTH
UNIVERSITY UNIVERSITY UNIVERSITY
School of Business School of Education School of Continuing Studies

WHITWORTH

UNIVERSITY

College of Arts & Sciences

WHITWORTH WHITWORTH
UNIVERSITY UNIVERSITY
Alumni & Parents Office of Church Engagement
" WHITWORTH .. WHITWORTH
UNIVERSITY UNIVERSITY

Alumni & Parents Office of Church Engagement
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Loogo Files

Logos should not be altered in any way,
and should always be reproduced from
an approved electronic file.

Professional Publishing

These files are in vector format, meaning that the
shapes are defined by mathematical equations
rather than groups of pixels. They are resolution-free
and can be scaled to any size with no loss of quality.
Dimensions are expressed in real-world units such
as inches.

Logos have been created in EPS format
(Pantone®, CMYK, RGB, black, and reversed).

Desktop Publishing

For your convenience, logos have been created
in PNG format (RGB, black, and reversed). These
logos have transparent backgrounds and will
work well in any Microsoft Office application.

These logos should not be scaled up.

Note that documents created with Microsoft
Office are unsuitable for professional-quality
reproduction (e.g., offset printing).

Professional Publishing

Horizontal
whitworth-logo-horizontal-black.eps
whitworth-logo-horizontal-cmyk.eps
whitworth-logo-horizontal-pms.eps
whitworth-logo-horizontal-rgb.eps
whitworth-logo-horizontal-reverse-cmyk.eps
whitworth-logo-horizontal-reverse-pms.eps
whitworth-logo-horizontal-reverse.eps
whitworth-logo-horizontal-reverse-rgb.eps

Vertical

whitworth-logo-vertical-black.eps
whitworth-logo-vertical-cmyk.eps
whitworth-logo-vertical-pms.eps
whitworth-logo-vertical-rgb.eps
whitworth-logo-vertical-reverse-cmyk.eps
whitworth-logo-vertical-reverse-pms.eps
whitworth-logo-vertical-reverse.eps
whitworth-logo-vertical-reverse-rgb.eps

Desktop Publishing

Horizontal
whitworth-logo-horizontal-black.png
whitworth-logo-horizontal-reverse-rgb.png
whitworth-logo-horizontal-reverse.png
whitworth-logo-horizontal-rgb.png

Vertical
whitworth-logo-vertical-black.png
whitworth-logo-vertical-reverse-rgb.png
whitworth-logo-vertical-reverse.png
whitworth-logo-vertical-rgb.png

WHITWORTH UNIVERSITY
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Color Palette

Whitworth’s color palette helps us Primary Brand Colors Secondary Brand Colors
communicate with a recognizable and
unified voice. Color can convey different
emotions, and color use should be
explored and selected to create the
desired impact. Respect our brand by
using only those colors included in

our palette.

Ink colors are affected by many variables Pantone Base Pantone Pantone Pantone

including printing method, paper color, 200C Black 7472C 7713C 4525C

and texture. Our objective is to achieve a CMYK CMYK CMYK CMYK CMYK

very close color match to the approved 0/100/56/22 0/0/0/100 59/6/36/0 100/32/42/7 23/23/56/0

color palette.

. . RGB RGB RGB RGB RGB

Do not use this reproduction for color 194/32/51 0/0/0 103/186/175 0/124/138 200/183/132

matching; refer to the Pantone® color

swatch books when specifying ink colors. Hex Hex Hex Hex Hex
#C22033 #000000 #67BAAF #007C89 #C7B683

Pantone® is a registered trademark
of Pantone®, Inc.
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Iypography

WHITWORTH UNIVERSITY 12

Gotham Narrow and Baskerville MT are
our primary typefaces. The sans-serif bold
typeface complements the classic serif;
together they feel modern and grounded.

These type families were chosen for their
clarity, style, and versatility. Consistent
use of these typefaces will contribute to a

unified brand image.

Basic Typography

Graphic headlines are
all-caps Gotham Narrow
Bold. Keep these short.

Headlines are Baskerville
MT Regular.

Subheads are all-caps
Gotham Narrow Bold and
are a point smaller than
the body copy.

Body copy is Gotham
Narrow Book.

These fonts are
available for purchase
on myfonts.com.

Alternative Typeface

If Gotham Narrow

or Baskerville is not
available for basic
applications (e.g., word
processing, digital
presentations, and HTML
text), use Calibri and/or
Garamond, respectively.

GRAPHIC
HEADLINE
SAMPLE

Headline sample.

DONEC HENDRERIT SUSCIPIT NiISI, AC CONSEQUAT
ODIO PRETIUM.

Pellentesque porttitor vel diam vel auctor.
Aenean id arcu nisl. Nam at elit in eros dictum
placerat ut sit amet urna. Maecenas mollis justo
semper sagittis pellentesque. Mauris non ligula
eu sapien elementum hendrerit. Fusce dictum
enim vel fermentum convallis. Praesent neasc
maximus lectus.

Primary Fonts

Gotham Narrow, Bold

ABCDEFGHIJKLMNOPQRST
UVWXYZabcdefghijkimno
parstuvwxyz1234567890

Baskerville MT, Regular
ABCDEFGHIJKLMNOPQRST
UVWXYZabcdefghijklmnopq
rstuvwxyz1234567890

Gotham Narrow, Book

ABCDEFGHIJKLMNOPQRST
UVWXY Zabcdefghijklmnopq
rstuvwxyz1234567890
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Graphic Element

The graphic element is inspired by the Pillar as Graphic Element
vertical pillars found in our logo. The

45-degree angle is flexible and distinctive

and can be applied in various ways to

create movement.

The following sample applications are

guidelines to show how this element




BRAND GUIDELINES

Photography

WHITWORTH UNIVERSITY

Photography is a key component of our Style Reference
brand’s visual identity. The approved
photographic style is dynamic and bold.
Images of students and faculty tend to be
shot close-up with a short depth of field
and a blurred background.

Interesting angles and perspectives
capture unexpected moments and
expressions that also feel natural
and authentic.

Please try to shoot and select photos
using the same consistent criteria
and style.
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Sample Applications

Brochure Interior Spread Options

. AWHITWORTH "4 WHITWORTH

UNIVERSITY UNIVERSITY

When designing with a graphic headline,
adapt the foreground and background
masking approach to what works with the
image. In general, a little bit goes a

long way.
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Sample Applications

Brochure Interior Spread Options
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Sample Applications

Brochure Interior Spread Options

Lorem ipsum dolor si Lorem ipsum dolor s Lorem ipsum dolor Lorem ipsum dolor sit
amet consectetur. amet consectetur. amet consectetur. amet consectetur.

Lorem psum dolor it amet, rom s s sed Lorem psum dolor it amet, consec: 13 Lorem fpsum dolor it amet,consec-  varius varus.Sed fringill sodales
usce nterdum et Maccenas ac sapien tetur adipiscing eft. Fusce intercum pien omare, tetur adipiscing el Fusce nterdum it Maecenas c sapien onare,

v, u alluet justo  cursus macris qus, el sapiena litpulvina,ut alluet usto clementum sapiena it pulina,utaluet usto  cursus matris quis,clementum
imperdit s it rios t dapibus, Nunc imperdiet it vitze dolorvel leo porta dapious. Nunc imperciet isivtae it Nunc varius dolor velleo porta
ulamcorper. Etam  aliauet, O ortis ligula v metus faciss ulamcorper. Etam metus faciss ulamcorper. o llquet. uisgue loborts iula vel

mauris posu s elefena bero st amet dolor sem- mauri . Ut ot magna elefend lbero st amet door sem-  mauris posuere suscpi. U aleffend lbero it amet dolor s mauis posuere suscipt. Ut at magna
on dam oulinar semper. Donee in per eu auctordu Nulam c per e suctor dui venenatis. Nullm per. e auctor dl venenatis. Nullam o diam pulinar sempe. Donc n
i mat fermentum sapien hendrertenim o v at fermentum sapien hendrert enim arcu iss.Sed fnbus vitaesem at fermentum sapien hendrert enim  arcu iss.Sed fnbus viteesem at

Lorem ipsum dolor sit Lorem ipsum dolor
amet consectetur. amet consectetur.
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Sample Applications

Brochure Interior Spread Options

Lorem ipsum dolor sit
amet consectetur.

Lorem fpsum dolo it amet,consec. it id sagits. Asnenlorem ums
tetur dipiscing el Vivamus sollc- tempus aribhat, sodales honcus
Ituci lorem it amet arcu fingila,  rat. Sed mattis oxve orc volutpat
auis tempus dul condmentum. UL prtium. Vestibulum tempus tortor
wiputate lbero sed ante accumsan  ut neque eficiur, velsolcitudin
scelersque. Maccenas vt fingila  nula ibendum. Aenean pretium

e, Mascenas
ac convals ros. Nunc faucibus, s ac. Pracsent nterdum arc oget
m e accumsan rutum, dulrci  volipat vlputat.

evismod tllus, 5t ametfeugiat mi
tortor uis magna. In hac haitasse
pltes dctumst.Sed soictudin
consectetur mauri, et acini enim
tincidunt . Fusce sed metus et
Nunc euismod pharelra saplen, utae
luctus nune tincidunt e, Curabitur

DONEC HENDRERIT SUSCIPIT NI,
'ACCONSEQUAT 0010 PRETIUM.

Hbero,Lorem psum dolor sit amet,
consectetr adipiscing el Sed

. alouam dapi tporta. Ac
AC CONSEQUAT 0D10 PRETIUM, nean ligua el ulamcorper porta

et a vlt pharetra gravida

Aenean nec nim a lectus condi-  sapien d,veneralis solickudiaribh
mentum voltpat ulamcorper non  Vivamus molestie ipsum pos

diom. nteger vestoulum molls orcl ere a0 venenatis,d auctor quem
Idlaoreet Proin dictum augue d  laoreet Donec vitae odio elt. Nunc
tempus fnlbus. Acnean dignissim, at lifend metus In vitae egestas
nulls vestioul vstibu- oo pretum,

Lorem ipsum dolor sit i oo 50 . Supandsse Vacares enpus coess It

4 ’ potet, Nun semper acus us eget port purus sollctudin ¢ Sus
amet ¢ etur. elementum dignissm. Ut hendrerit  pendisse volutpa, el qus tempus
. puru quis posuere accumsan Sus.  itum, oco vlt molis se,nec
pendise potent commao s metus ot auam.

Nam aravida porta iverra, Sus-

bulum ulamcorper acus d laoreet
‘ ive Nulam  non diam putvinar s vestoulum, Maurs posuere viverra

Lorem ipsum dolor sit
amet etur.
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Sample Applications

Spirit Book
6" X 9”

FAITHFUL
UNPRETENTIOUS
FIERCE

! .
N ) - UN

CURIOUS
INCLUSIVE

A fresh perspective.
Iesaboutinquiy: Seeking ruth, Being opento
challnges, unconstained b fear. 5 ot te
trengih of our Chistan fath, Enlghtened

by education. And moving forward with
confidenc o the future,

.

WHITWORTH

UNIVERSITY

WHITWORTH

UNIVERSITY
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Sample Applications

Print Ad
413/16” x 4-13/16”

4 . aae

A DIFFERENT KIND OF /
CHRISTIAN UNIVERSITY.

In an increasingly competitive world, Whitworth graduates
stand out. By inviting students to ask questions of faith
and explore different points of view, we equip them for
success in the workplace, in their communities and in life.

Learn more at whitworth.edu.

WHITWORTH

UNIVERSITY

WHITWORTH UNIVERSITY
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Sample Applications

Web-Banner Ad Options
1200 x 628

LOR‘EM,

“ Learn more at whitworth.edu »

IPSUM DOLOR |,

Learn more at whitworth.edu »

WHITWORTH

UNIVERSITY

WHITWORTH '
UNIVERSITY
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Sample Applications

School of Continuing Studies
Full- and Half-Page Ads

classes available now.
whitworth.edu/hybrid

Keep your job.
Transform your life.

You know you can expect  remarkable education at
Whitworth. What may surprise you is how convenient
our downtown evening programs are. Whitworth
provides an accelerated path to career growth and
personal transformation. Evening programs include our
MBA, as well as bachelor's-degree programs for adults
who want to start, or finish, a degree.

Hybrid classes available now.

Evening
whitworth.edu/hybrid .

degree programs.

edu

WHITWORTH

UNIVERSITY.

WHITWORTH
UNIVERSITY

Hybrid classes available now. W"!LTV\EA!SBTH
whitworth.edu/hybrid
of Continuing Studies

School of Continuing Studies

Hybrid Format U-District, MBA and CS
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Sample Applications

School of Continuing Studies
Web-Banner Ad Options
1200 x 628

Keep your job.

"Transtorm your life.

Hvbrid cl ool WHITWORTH
yorid classes available now. UNIVERSITY
Learn more at whitworth.edu/hybrid »
School of Continuing Studies
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